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CURRICULUM VITAE

IANCU, IOANA RALUCA

str. G-ral Traian Mosoiu, nr.71, cod 400123, Cluj-Napoca, Romania
0264 431505

iancu@fspac.ro

3 aprilie 1982

2008 — prezent

Departamentul de Comunicare, Relatii Publice si Publicitate
Facultatea de Stiinte Politice, Administrative si ale Comunicarii
Universitatea Babes-Bolyai, Cluj-Napoca

Absolvent de Stiinte Politice

2017- prezent — Conferentiar universitar

2013-2017 - Lector universitar

2008-2013 - Asistent universitar

Activitati didactice si de cercetare

August 2007 — Mai 2008

Biroul de Informare pentru Investitori, Directia Comunicare, Relatii Publice si
Turism, Primaria Cluj-Napoca

Inspector de specialitate

Activitati de cercetare si informare

Septembrie 2005 — Septembrie 2006

Centrul pentru Politici Publice (CENPO), Cluj-Napoca
Asistent de cercetare

Activitati de cercetare

2016

Universitatea Babes-Bolyai, Cluj-Napoca, Facultatea de Stiinte Politice,
Administrative si ale Comunicarii

Doctor Abilitat

Domeniul Stiintelor Comunicarii, Scoala Doctorala de Comunicare, Relatii
Publice si Publicitate

From Rationality to Emotions in Media and Advertising Communication

2007 -2010
Universitatea Babes-Bolyai, Cluj-Napoca, Facultatea de Sociologie si Asistentd
Sociala

Doctor

Sociologie

Fezabilitatea introducerii votului pe internet in Romdnia. Studiu de caz: Cluj-
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Anul

Numele si tipul
organizatiei
Titlul obtinut
Specializarea

Anul

Numele si tipul
organizatiei
Titlul obtinut
Specializarea

Anul
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organizatiei
Titlul obtinut
Specializarea
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Titlul obtinut
Specializarea

ACTIVITATE
DIDACTICA
Experienta profesionala

YU Lo~

Napoca

2006-2007
Central European University (CEU), Budapest, Hungary

MA in Political Science
Master of Arts in Political Science

2005-2006

Universitatea Babes-Bolyai, Cluj-Napoca, Facultatea de Stiinte Politice,
Administrative si ale Comunicarii

Diploma de Masterat

Publicitate

2005-2006

Universitatea Babes-Bolyai, Cluj-Napoca, Facultatea de Stiinte Politice,
Administrative si ale Comunicarii

Diploma de Masterat

Managementul Organizatiilor Politice

2001-2005

Universitatea Babes-Bolyai, Cluj-Napoca, Facultatea de Stiinte Politice,
Administrative si ale Comunicarii

Diploma de Licenta

Stiinte Politice

CURSURI SEMINARII PROGRAM DE STUDIU ANUL
Planificare si Planificare si Publicitate 1T
strategie strategie publicitara
publicitard
Strategii de Strategii de Comunicare si Relatii I
publicitate publicitate Publice
Proiecte Proiecte publicitate Publicitate I
publicitate
Research Research Methods in Master of PR and Master 1
Methods in PR PR and Advertising Advertising
and Advertising
Creativity in PR | Creativity in PR and Master of PR and Master 11
and Advertising Advertising Advertising
Planificare si Planificare si Master Publicitate Master [
cercetare in cercetare in
publicitate publicitate
Creativitatea In Creativitatea In Master Publicitate Master 11
publicitate publicitate
2



ACTIVITATE
STIINTIFICA

Teme de interes

Premii stiintifice
acordate pentru lucrari

Granturi de cercetare

YU Lo~

- Utilizarea tehnologiei in domeniul comunicarii
- Publicitatea inteligenta

- Creativitatea in domeniul comunicarii

- Emotiile 1n publicitate

- Comportamentul de consum

Planul National PN-III-P1-1.1-PRECISI-2020-41292, Premierea rezultatelor
cercetdrii: loana lancu, Bogdan Iancu (2020). Designing Mobile Technology for

Elderly. A Theoretical Overview. Technological Forecasting and Social Change,
155. DOI: https://doi.org/10.1016/j.techfore.2020.119977 (impact factor 5,846)

Premiul international al Journal for the Study of Religion and Ideologies (I1S]), 26
noiembrie 2014.

Planul National PN II (2007-2013), Resurse Umane, Premierea rezultatelor
cercetdrii - loana Iancu, Delia Cristina Balaban, Romanian Media Coverage on
Bioethics. The Issue of Stem Cells, Journal for the Study of Religions and
Ideologies, Vol.8, No.22, (Spring 2009): 24-37 (ISI), Cod CNCSIS 141.

Planul National PN II (2007-2013), Resurse Umane, Premierea rezultatelor
cercetarii - Delia Cristina Balaban, Ioana Iancu, The Role of PR in Public Sector.
Case Study on PR Professionalization at the Local Level in Romania,
Transylvanian Review of Administrative Sciences, No.27 E/October 2009: 22-38
(ISI), Cod CNCSIS 1772.

2020-2021 - Grant de sustinere a competitivitatii, Programe de sustinere a
cercetarii-competitivitatii-excelentei, Universitatea ,,Babes-Bolyai”. Numar grant:
AGC33289/03.09.2020. Publicatie Q1 (zona rosie): loana lancu, Bogdan Iancu
(2020). Designing Mobile Technology for Elderly. A Theoretical Overview.
Technological Forecasting and Social Change, 155. DOI:
https://doi.org/10.1016/j.techfore.2020.119977 (impact factor 5,846)

2018-2019 - Grant de sustinere a competitivitatii, Programe de sustinere a
cercetarii-competitivitatii-excelentei, Universitatea ,,Babes-Bolyai”. Numar grant:
AGD33967/18.09.2018.

2014-2015 - Analist piata muncii: Proiect POSDRU - Dezvoltarea spiritului
antreprenorial si competente profesionale sporite pentru studentii din Regiunea
Nord-Vest, ID: 136845.

2013-2014 - Director de proiect: Granturi pentru Tineri Cercetatori, Competitie
internd Universitatea ,,Babes-Bolyai”, Titlul proiectului: ,Impactul publicitatii
inteligente. O analiza de neuromarketing”, Numar grant GTC_34023/2013.



Burse

Premii

Membru in colective
editoriale

Referent stiintific

Membru in centre de
cercetare

Participare la activitati
academice organizate
pentru elevi/studenti

Conferinte si workshop-
uri relevante

YU Lo~

2006-2007 — Bursa de studiu George Soros, Master of Arts in Political Science,
Central European University (CEU), Budapest, Hungary.

Premiul Anual de Excelenta Didactica 2017-2018, Universitatea Babes-Bolyai.

Premiul Excellentia 2021, Premiul Consiliului Studensilor, Universitatea Babes-
Bolyai, Cluj-Napoca

Editor in chief — Journal of Media Research (ERIH+, Ebsco, Proquest si CEEOL).
Editor - Digital Entrepreneurship and Global Innovation, IGI Global.

Editor International Students’ Conference on Communication, Departamentul de
Comunicare, Relatii Publice si Publicitate, Universitatea Babes-Bolyai, Cluj-
Napoca

Computers in Human Behavior Journal (Elsevier)

2018-prezent: Membru fondator si coordonator stiintific pe cercetare, Centrul de
cercetare In comunicare si inovare sociala (Communication and Social Innovation
Research Center - CoRe), Facultatea de Stiinte Politice, Administrative si ale
Comunicarii Universitatea Babes-Bolyai, Cluj-Napoca.

4-5 martie 2017 — FSPAC Speak Up. Prelegere: Inteligenta emotionald. Sau cum
sa faci emotiile inteligente.

6 martie 2019 — Prelegere pentru Boboc pentru o zi (eveniment organizat pentru
copiii din sistemul de protectie sociala)

2021 —20-21 Mai. Patricia Blaga, Ioana Iancu. Applications of Virtual Reality in
Communication. A Top-Journal Systematic Literature Review. The Regional
Conference - 30 years of higher education in journalism and communication in
Eastern Europe after 1989: From conquering the freedom of expression to
embracing digital communication, Faculty of Journalism and Communication
Studies, University of Bucharest.

2021 — 20-21 Mai. Adrian Chetan, Ioana Iancu. Talking to Specialists. An
Analysis on Brand Communication in Music Industry. The Regional Conference -
30 years of higher education in journalism and communication in Eastern Europe
after 1989: From conquering the freedom of expression to embracing digital
communication, Faculty of Journalism and Communication Studies, University of
Bucharest.

2019 — 24-25 Octombrie. Patricia Blaga, Ioana Iancu. The Perception on Virtual
Reality as an E-Government Perspective. Applying Technology Acceptance
Model and PAD Affective Model. Transylvanian International Conference on
Public Administration. Babes-Bolyai University, Cluj-Napoca, Romania.
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2019 —20-21 Septembrie. Delia Balaban, Lorina Culic, Ioana Iancu, Anisoara
Pavelea. Why do young people follow influencers on Instagram? A comparative
perspective Romania-Germany. PR Trend. It’s about Platforms. Babes-Bolyai
University, Cluj-Napoca, Romania.

2018 — 16-17 Noiembrie. Ioana Iancu. Designing Technology for Elders. A Case
Study on the Romanian Context. Transylvanian International Conference in Public
Administration. Babes-Bolyai University, Cluj-Napoca, Romania.

2018 — 17-19 Mai. Anisoara Pavelea, Lorina Culic, loana Iancu. The bridge
between volunteering, narcissism and well-being in emerging adults. Self and
Identity in Emerging Adulthood. Society for the Study of Emerging Adulthood
Thematic Conference (SSEA). Babes-Bolyai University, Cluj-Napoca, Romania.

2018 — 26-27 Februarie. Anisoara Pavelea, Lorina Culic, loana Iancu Exploring
links between narcissism, volunteering and well-being among emerging adults.
PR Trend. Strategic Communication, Babes-Bolyai University, Cluj-Napoca,
Romania.

2016 — 24-25 Octombrie. Ioana Iancu. The Process of Advertising Technology to
Elderly. PR Trend. Communication in a Changing Society. Babes-Bolyai
University, Cluj-Napoca, Romania.

2015 — 26-27 Martie. Lorina Culic, loana Iancu, Anisoara Pavelea, Why Should 1
Join a Students’ Club? The Motivation Behind Participating in Students’ Clubs.
Professional Communication and Translation Studies International Conference,
9th Edition, Language and Communication in Digital Era, Politehnica University
of Timisoara, Department of Communication and Foreign Languages.

2014 — 3-9 Septembrie. loana lancu, Intelligent Advertising. An Augmented
Reality Perspective. International Multidisciplinary Scientific Conference on
Social Sciences and Arts, Albena, Bulgaria.

2013 — 5-6 Decembrie. Anigoara Pavelea, Lorina Culic, Flavia Topan, Iancu
Ioana, Rosia Montana Proteste. An Empirical Perspective. The International
Scientific Conference. Literature, Discourse and Multicultural Dialogue, 1%
Edition, The ALPHA Institute for Multicultural Studies, Targu Mures, Romania,

2013 — 23-26 Octombrie. Anigoara Pavelea, Lorina Culic, Flavia Topan, Iancu
Toana, Media Coverage of the Rosia Montana Protests. International Conference
on Media Convergence, Department of Journalism, Faculty of Political,
Administrative and Communication Sciences, Babes-Bolyai University, Cluj-
Napoca, Romania.

2012 — 19-21 Noiembrie. loana Iancu, Bogdan lancu, Future Internet:
Challenges and Opportunities in Advertising. PR Trend. New Media: Challenges
and Perspectives, Faculty of Political, Administrative and Communication
Sciences, Babes-Bolyai University, Cluj-Napoca, Romania.



Conferinte organizate

YU Lo~

2010 — 25-27 Iunie. loana lancu, Internet Voting. A Mechanism to Increase
Electoral Participation. Networking Democracy? New Media Innovations in
Participatory Politics, Babes-Bolyai University, Cluj-Napoca, Romania.

2009 — 27-29 Martie. Delia Cristina Balaban, loana Iancu, The Role of PR in the
Public Sector. Case Study on Professionalization of PR at the local level in
Romania. PR Trend. Teorie si practica in relatiile publice si publicitate, Faculty of
Political, Administrative and Communication Sciences, Babes-Bolyai University,
Cluj-Napoca, Romania.

2009 - 9-12 Februarie, Workshop-ul doctoranzilor, Institut Fur
Kommunikationswissenschaft und Medienforschung, Ludwig - Maximilians
Universitat, Munchen, Germania.

2007 — 25-27 Mai. loana lancu, 4 Game Theoretical Perspective on Heating
Systems. The Case of Romania. Third CEU Graduate Conference in Social
Sciences, “Challenges for CEE States in Enlarging EU and Globalizing World”,
Central European University, Budapest, Hungary.

2005 — 9-10 Mai, loana lancu, Cetdfenia europeana si proiectul federal .
Conferinta Ziua Europei: Sesiunea de Comunicari Stiintifice “Jean Monnet”,
Drept Institutional si Politici Comunitare, Facultatea de Stiinte Politice,
Administrative si ale Comunicarii, Catedra de Stiinte Politice, Institutul de Drept
si Politici Comunitare, Cluj-Napoca.

2004 - 9-11 Decembrie, Conferinta “Zilele Studentului Sociolog”, cu lucrarea
“Actiune colectiva 1n randul liceenilor”, CLUSTER - Asociatia Studentilor
Sociologi si Facultatea de Sociologie si Asistenta Sociald; Cluj-Napoca.

2004 — Martie, Trainingul “Administratie publicad si planificare strategica”,
Traineri: Dacian Dragos si Sorin Radu, Baisoara, Cluj-Napoca.

2002 - Cursul de pregatire “Resurse umane si relatii publice”, Societatea
Studenteasca de Stiinte Politice in colaborare cu Consiliul Studentilor, Trainer:
Sorana Olaru, Cluj-Napoca.

2021 — 19 Mai. International Students’ Conference on Communication.
Rethinking Communication and Interaction. Challenges and Opportunities in
Times of Crisis. Faculty of Political, Administrative and Communication Sciences.
Babes-Bolyai University, Cluj-Napoca, Romania.

2020 — 28-29 Mai. International Students’ Conference on Communication.
Effective  Communication in Sustainable Societies. Faculty of Political,
Administrative and Communication Sciences. Babes-Bolyai University, Cluj-
Napoca, Romania.

2019 — 14-15 Mai. International Students’ Conference on Communication.
Strategic Communication in a Digitalized World. Faculty of Political,
Administrative and Communication Sciences. Babes-Bolyai University, Cluj-
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APTITUDINI SI

COMPETENTE

PROFESIONALE
Limba materna

Limbi straine cunoscute

Engleza
Franceza
Spaniola

A

Napoca, Romania.

2018 — 26-27 April. International Students’ Conference on Communication.
Communication Challenges in the Eve of the 4.0 Industrial Revolution.
Faculty of Political, Administrative and Communication Sciences, Babes-Bolyai
University, Cluj-Napoca, Romania.

2017 — 7-8 Aprilie. International Students’ Conference on Communication.
Faculty of Political, Administrative and Communication Sciences, Babes-Bolyai
University, Cluj-Napoca, Romania.

2016 — 24-25 Octombrie. PR Trend. Communication in a Changing Society.
Babes-Bolyai University, Cluj-Napoca, Romania.

2016 - 19-20 Mai, International Students’ Conference on Communication,
Advertising and Public Relations in the Smart Era, Faculty of Political,
Administrative and Communication Sciences, Babes-Bolyai University, Cluj-
Napoca, Romania.

2015 — 22-23 Mai, International Students’ Conference on Communication,
Faculty of Political, Administrative and Communication Sciences, Babes-Bolyai
University, Cluj-Napoca, Romania.

2014 — 7-8 Mai, International Students’ Conference on Communication, Faculty
of Political, Administrative and Communication Sciences, Babes-Bolyai
University, Cluj-Napoca, Romania.

2013 — 24-25 Mai, Conferinta Nationala Studenteasca de Comunicare, Facultatea
de Stiinte Politice, Administrative si ale Comunicarii, Universitatea Babes-Bolyai,
Cluj-Napoca, Romania.

2012 — 19-21 Noiembrie, PR Trend. New Media: Challenges and Perspectives,
Faculty of Political, Administrative and Communication Sciences, Babes-Bolyai
University, Cluj-Napoca, Romania.

Romaéna
Intelegere Vorbire Scriere
Ascultare Citire Participare la | Discurs oral Exprimare
conversatie scrisa
C2 | Utilizator |C2 | Utilizator |C2 | Utilizator |C2 | Utilizator |C2 | Utilizator
experimentat experimentat experimenta lexperimentat lexperimentat

t
B2 | Utilizator |B2 | Utilizator |B2 | Utilizator |B2 | Utilizator |B2 | Utilizator
independent independent independent independent independent

A2 | Utilizator |A2 | Utilizator |A2 | Utilizator |A2 | Utilizator |A2 | Utilizator
elementar elementar elementar elementar elementar
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COMPETENTE SI - Cunostinte avansate in utilizarea SPSS (Statistical Package for the Social

APTITUDINI DE Sciences)

UTILIZARE A - Atestat in informaticd, acreditare profesionald — analist programator:

CALCULATORULUI Microsoft Word, Excel, Power Point Presentation, Borland Pascal 7.0, Fox
Pro.

PERMIS DE Categoria B

CONDUCERE

YU Lo~



PUBLICATII

Articole ISI

Articole IST
Proceedings

YU Lo~

Delia C. Balaban, Ioana Iancu, Maria Mustatea, Anisoara Pavelea, Lorina Culic
(2020). What Determines Young People to Follow Influencers? The Role of
Perceived Information Quality and Trustworthiness on Users’ Following
Intentions. Romanian Journal of Communication and Public Relation, 22(3), 5-
19.

Ioana Iancu, Bogdan Iancu (2020). Designing Mobile Technology for Elderly. A
Theoretical Overview. Technological Forecasting and Social Change, 155. DOLI:
https://doi.org/10.1016/j.techfore.2020.119977 (Impact factor 5,846).

Ioana Iancu, Bogdan lancu (2017). Recall and Recognition on Minimalism. A
Replication of the Case Study on the Apple Logo. KOME — An International
Journal  of Pure  Communication  Inquiry, 5(2), 57-70. DOLI:
10.17646/KOME.2017.24.

Ioana Iancu, Bogdan Iancu (2017). Elderly in the Digital Era. Theoretical
Perspectives on Assistive Technologies. Technologies, 5(3), 60. DOI:
10.3390/technologies5030060.

Delia Cristina Balaban, Mirela Abrudan, Ioana Iancu, Cosmin Irimies (2016).
Online Communication and PR in Romanian Public Administration. The Case
Study of Public Administration from Transylvania. Transylvanian Review of
Administrative Sciences, 47, 20-34 (Impact factor 0,456).

Ioana Iancu, Delia Cristina Balaban (2013). Religious Influences in Inaugural
Speeches of US Presidents. Journal for the Study of Religions and Ideologies,
12(34), Spring: 101-125.

Ioana Iancu, Delia Cristina Balaban (2009). Religion and Political
Communication during Elections in Romania. Journal for the Study of Religions
and Ideologies, 8(24), 151-167.

Delia Cristina Balaban, Ioana Iancu (2009). The Role of PR in Public Sector.
Case Study on PR Professionalization at the Local Level in Romania.

Transylvanian Review of Administrative Sciences, 27, 22-38 (Impact factor
0,212).

Ioana Iancu, Delia Cristina Balaban (2009). Romanian Media Coverage on
Bioethics. The Issue of Stem Cells. Journal for the Study of Religions and
Ideologies, 8(22), 24-37.

Ioana Iancu, Patricia Blaga (2020). The Perception on Virtual Reality as a E-
Government Perspective. Applying Technology Acceptance Model and PAD
Affective Model (pp. 139-157). In C. Hintea, B. Radu, R. Suciu, Collaborative
Governance, Trust Building and Community Development, Conference
Proceeding Transylvanian International Conference on Public Administration,
October 24-26, 2019, Cluj-Napoca, Romania, Accent Publishing House.
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Articole ERTH+

Articole indexate in
baze de date
internationale (BDI)

A

YU Lo~

Anisoara Pavelea, Lorina Culic, Ioana Iancu (2019). Exploring Links Between
Narcissism, Volunteering and Well-Being Among Emerging Adults. In loana
lancu, Delia Cristina Balaban, Ioan Hosu. Communication. Strategic
Perspectives. Accent (ISBN:978-606-561-198-6).

Georgiana Lavinia Voicu, Ieana Iancu (2019). Gamification Applied to User
Interfaces. A Theoretical Perspective. In loana Iancu, Delia Cristina Balaban,
Ioan Hosu. Communication. Strategic Perspectives. Accent (ISBN:978-606-561-
198-6).

Sonia Ichim, loana Iancu (2019). Persuasive Advertising. A theoretical
approach. In loana lancu, Delia Cristina Balaban, loan Hosu. Communication.
Strategic Perspectives. Accent (ISBN:978-606-561-198-6).

Ioana Iancu (2014). Intelligent Advertising. An Augmented Reality Perspective.
SGEM Conference on Psychology & Psychiatry, Sociology & Healthcare
Education, Conference Proceeding, Vol. 1I, Sociology and Healthcare
(International Multidisciplinary Scientific Conference on Social Sciences and
Arts, Albena, Bulgaria, 3-9 September, 2014), ISBN 978-619-7105-23-0/ ISSN
2367-5659. DOI: 10.5593/sgemsocial2014/B12/S2.057, 447-455.

Anisoara Pavelea, Lorina Culic, Flavia Topan, Iancu lIoana (2013). Rosia
Montana Protest. An Empirical Perspective. In lulian Boldea (Coord.), Studies on
Literature, Discourse and Multicultural Dialogue, Section: Communication and
Public Relations, Ed. Arhipelag XXI, 2013 (The International Scientific
Conference. Literature, Discourse and Multicultural Dialogue, 1% Edition, The
ALPHA Institute for Multicultural Studies, Targu Mures, Romania, 5-6
December 2013), ISBN 978-606-93590-3-7: 228-238.

Patricia Blaga (Ibram), Ioana Iancu (2021). Applications of Virtual Reality in
Communication. A  Top-Journals  Theoretical Overview. Styles of
Communication, 13(1).

Ioana Iancu, Bogdan Iancu (2020). I Love It, but It Is Too Complicated. Aging
Adults’ Perspective on Mobile Technology Acceptance. Journal for
Communication Studies, 13(2), 13-39.

Adrian Chetan, Ioana Iancu (2020). Influencing Music Perception. A Theoretical
Review on Visual Stimuli Applied in Branding and Communication. Styles of
Communication, 12(1), 104-120.

Ioana Iancu (2016). The Perception of Young Adults on Intelligent Advertising.
A Case Study on Romania. Journal of Media Research, 9(1)/(24), 39-59
(EBSCO, CEEOL, ProQuest).

Maria Mustatea, Ioana Iancu (2014). Cultural Imperialism. Tool for the
Dissolution of the Belongingness Feeling. Journal of Media Research, 7(1-2)/(18-
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19), 82-99 (EBSCO, CEEOL, ProQuest).

Delia Cristina Balaban, Ioana Iancu, Meda Mucundorfeanu (2014). Framing
Obama’s Reelection. A Comparative Analysis of German, French and Romanian
Media Coverage. Romanian Journal of Communication and Public Relation,
16(2)/(32): 75-105 (EBSCO, CEEOL, ProQuest, DOAJ, Index Copernicus,
Cabell's, and Genamics Journal Seek.).

Anisoara Pavelea, Lorina Culic, Flavia Topan, Iancu loana (2013). Media
Coverage of the Rosia Montana Protests. Studia Ephemerides Journal, S8(LVIII):
39-67 (CEEOL, Ebsco, ProQuest).

Sonia Schiau, Iuliana Plitea, Alexandra Gusitd, Sandra Pjekny, Ioana Iancu
(2013). How Do Cartoons Teach Children? A Comparative Analysis on Pre-
scholars and Schoolchildren. Journal of Media Research, 6(3): 37-49 (EBSCO,
CEEOL, ProQuest).

Delia Cristina Balaban, Mirela Abrudan, Ioana Iancu, loana Lepadatu (2010).
Role Perception of Romanian Journalists. A Comparative Study of Perception in
Local versus National Media. Romanian Journal of Communication and Public
Relations, 12(1)/(18): 9-25 (EBSCO, ProQuest, CEEOL, DOAIJ, ERIH Plus etc.).

Neacsiu Cristina, Delia Munteanu, Raluca Marcu, Ioana Iancu (2010). Product
Placement in Romanian Movies Produced After 1989. Journal of Media
Research, 3(8): 46-73 (EBSCO, CEEOL, ProQuest).

Andra Hanta, Ioana Iancu (2010). Social Representation of Happiness. Journal
of Media Research, 7: 12-38 (EBSCO, CEEOL, ProQuest).

Delia Cristina Balaban, Ioana Iancu, Mihai Deac (2009). Media in Teenagers’
Daily Life. Particularities of Young Persons’ Media Use in German Language
High Schools in Transylvania. Philobiblon, XIV: 406-422 (EBSCO, ProQuest,
Scopus).

Bindea Adela, Seserman Angela, Bara Mihaela, Ioana Iancu (2009). Tune Your
Brand In. The Perfect Jingle Mix. Journal of Media Research, 5: 101-112
(EBSCO, CEEOL, ProQuest).

Ioana Muresan (Iancu) (2006). Trust in Political Institutions in Central and
Eastern Europe. The Romanian Journal of Political Science, 6(1): 95-115
(EBSCO, CEEOL, IPSA etc.).

Ioana Muresan (Iancu) (2006). A Game Theoretical Perspective on Common
Poll Resources. The Problem of Central Heating System in Romania. STUDIA
Universitatis Babes-Bolyai — Political Science Magazine, Presa Universitara
Clujeana, LI, 1: 35-57 (ProQuest — IBSS, CEEOL).
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Articole in conferinte
internationale

Cirti

Carti coordonate

YU Lo~

Lorina Culic, Ioana Iancu, Anisoara Pavelea (2016). Why Should I Join a
Students’ Club? The Motivation Behind Participating in Students’ Clubs.
Professional Communication and Translation Studies, 9.

Ioana Muresan (Iancu) (2007). Playing the Game of Heating Systems. The case
of Romania, CEU Political Science Journal, 2(3), Central European University,
Budapest, Hungary: 280-301 (EBSCO), Third CEU Graduate Conference in
Social Sciences, “Challenges for CEE States in Enlarging EU and Globalizing
World”.

Ioana Iancu (2016). Noi, consumatorii. Creierul si deciziile de cumparare (We,
the consumers. The brain and the buying behaviors). Editura Accent, Cluj-
Napoca (ISBN: 978-606-561-161-0).

Ioana Iancu (2016). Brandingul sensorial si creativitatea. Strategii eficiente de
promovare 1n procesul decisional (Sensory branding and creativity. Promotional
efficient strategies within the decision-making process). Editura Accent, Cluj-
Napoca (ISBN: 978-606-561-162-7)

Ioana Iancu (2013). Votul pe internet in Romania. Analizd si perspective
(Internet voting in Romania. Analysis and perspectives). U.T. Press, Cluj-Napoca
(ISBN: 978-973-662-797-2).

Ioana Iancu, Delia Cristina Balaban, Ioan Hosu (2019). Communication.
Strategic Perspectives. Accent. (ISBN:978-606-561-198-6)

Lorina Culic, Maria Mustatea, loana Iancu (2018). Social Puzzle -
Communicational Viewpoints, Vol. 2, Accent (ISBN general: 978-606-561-193-
1; ISBN: 978-606-561-195-5).

Lorina Culic, Ioana Iancu, Anisoara Pavelea, Ada Tirlea, Maria Mustatea, loan
Hosu (2017). Advertising and Public Relations in the Smart Era, Accent (ISBN
978-606-561-173-3).

Ioan Hosu, Ioana Iancu (Ed.) (2016). Digital Entrepreneurship and Global
Innovation, IGI Global, USA. (ISBN13: 9781522509530)

Hosu, loan, loana Iancu, Anisoara Pavelea, Lorina Culic (2016).
Communication in Digital Era. Ed. Cluj-Napoca, Accent. (ISBN 978-606-561-
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